
 
 
 
Job title: Digital Marketing Manager  
Job Location: Farringdon, London  
Salary: Competitive, based on experience 
Reports to: Marketing Director 
 
Join the Barefoot Revolution 
Join the team in the mission to turn Vivobarefoot into the leading and most 
influential shoe brand in the world. Our core value are: 

• Honor the Foot 
• Innovate sustainably  
• Move More 

 
The Brand, VIVOBAREFOOT 
Vivobarefoot make the best shoes in the world. Created without compromise 
around our patented Pure Barefoot Technology, designed in London, with a 
sole for every terrain, to live your life barefoot. 
Driven by a passion for healthy movement in all its forms, Vivobarefoot will not 
stop until the world comes back to its natural senses and starts moving again. 
Reconnecting feet with brains all over the world, with a growing army of 
medics, scientists, physios, and health professionals. 
 
Overview 
The candidate is responsible for end to end digital marketing rollout and 
fulfillment.  Working with the ecommerce and marketing teams to deliver sales 
targets in line with budgets. Key to the success of the role is a sharp eye for 
detail and ability to seamlessly merge content marketing with commercial 
results. 
 
The appropriate candidate should have prior working experience in delivering 
the above, and an interest in developing their knowledge in international 
marketing.   
 

- Work with the marketing and ecommerce teams to plan activity 
- Activate in channels using (internal resource and digital agencies 
- Report on performance 
- Optimize performance 

 
Day-to-day digital upkeep and management 

- KPI driven commercial planning  
- A daily / weekly / monthly / yearly view on PPC / Paid social / Affiliates / 

Display 
- Weekly multi-channel reports 



- A daily / weekly / monthly / yearly view on multi-channel attribution 
- Daily activation and monitoring of all paid channels  
- Work with ecommerce and operations to collaborate on commercial 

roadmaps to support product movements and company goals 
- Collaborate necessary materials including images, videos and content 
- Use historic and data driven learning to push forward digital footprint 
- Ability to suggest improvements based on findings 

 
Person profile and skills 
We are looking for a confident and dynamic individual with an interest in 
bringing natural movement (health) back to the world looking to work in a fast 
paced independent retailer.   

- A knowledge and understanding of digital multi-channel management 
- A working knowledge of paid media channels not limited to social, 

display and PPC 
- Ability to focus and manage simultaneous work streams. 
- Adaptable to re-target resources to deliver short term goals and tasks.   
- Excellent excel and written skills 
- Appreciation of customer acquisition via current social, viral and digital 

marketing strategies 
- Ability to identify non-movers and suggest sell through strategies 
- Qualified to degree level or equivalent 
- Genuine interest in apparel / footwear / sports industry with well aligned 

personal interests 


